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Course Objectives:
Upon completion of this course, students will be able to:

Create and manage social media accounts across various platforms

Develop a strong brand and create consistent messaging

Utilize copywriting techniques for social media content

Plan, shoot, and edit photos and videos using Adobe Photoshop,

Premiere Pro, and After Effects

Design graphics and visuals using Canva

Understand the basics of marketing and advertising on social media

Analyze social media engagement

Collaborate with industry professionals and participate in internships

Earn IRC as Adobe Certified Professional in Video Editing

Summative
40%

Formative
40%

Final
10%

Tech English
5%

Tech Math
5%

Course Description

The Social Media and Content Development
Course is designed to empower students with
the knowledge and skills required to responsibly
and effectively engage with social media
platforms, create compelling online content, and
understand the impact of digital presence on
personal and professional spheres. By the end
of the course, students will have developed a
holistic understanding of digital communication,
social media best practices, and content
creation techniques. They will be equipped to
navigate the digital landscape responsibly,
express themselves creatively, and use these
skills to thrive in academic, personal, and
professional pursuits.

Emili Sabourin
emili.sabourin@jcschools.us

S O C I A L  M E D I AS O C I A L  M E D I A

SYLLABUSSYLLABUS



Tech EnglishTech Math

.5 
credit

Teach Equipment, Manage Content, Audit

Adobe Certification Tests

Drones, Social Media Campaign

SkillsUSA

Internships, Interviews

2nd Year Seniors

Netiquette, Presentations, Organization

Equipment, Color Theory, Branding, Advertising, Audit

Canva, Adobe Photoshop

Graphics, Photography, Ads, Evergreen Content

SkillsUSA

1st Year Juniors

It is an expectation that students in the program can be tagged on
Social Media. Students should also repost, share, like, and engage
with class social media.



THE BEST
PIECE OF

ADVICE IS TO
JUST GO OUT
AND SHOOT.

-CALEB MAASSEN

GRADING SCALE

A 9.25 100

A- 89.5 92.4

B+ 86.5 89.4

B 82.5 86.4

B- 79.5 82.4

C+ 76.5 79.4

C 72.5 76.4

C- 69.5 72.4

D+ 66.5 69.4

D 62.5 66.4

D- 59.5 62.4

F 0 59.4

DRIVING
PRIVELEGE

Socia l  Media Students

wi l l  have an opportun i ty

to get a dr iv ing form

f i l led out a l lowing them

to dr ive for  program,

school ,  and s istr ict

events

(607) 382-3505
A M :  

7:50-10:30
BREAK T IME

9:00-9:10

11:45-2:45
P M :

1:05-1:15
Break t ime

J C H S :  

1st Lunch
C C H S :  

3rd hr 11:10

BRAINBUFFET & ADOBE
A large port ion of  c lass t ime wi l l  be

dedicated to learn ing Adobe

software programs (Photoshop and

Premiere) .  Th is work wi l l  need to be

completed dur ing c lass t ime,  so i f

you need to miss school  for  any

reason,  you wi l l  be respons ib le for

making up th is work in order to stay

on track .

EQUIPMENT 

You wi l l  be us ing

expens ive equipment

da i ly .  I t  is  important to

fo l low the ru les and

expectat ions for us ing

th is equipment to avo id

damaging anyth ing .  

PHONE POLICY

Phones are expected to be

stored dur ing c lass t ime.  Phones

can be accessed dur ing breaks .

Students wi l l  be sent to the

off ice for v io lat ions of  th is  po l icy .



Photoshop

1 August 27-Sept 3 Sept 4

2 Sept 5-16 Sept 17

3 Sept 18-25 Sept 26

4 Sept 30- Oct 1 Oct 1

5 Oct 7-15 Oct 16

6 Oct 17-22 Oct 23

7 Oct 28-Nov 4 Nov 5

8 Nov 6-12 Nov 13

Premiere Pro

Project Dates Assessment

1 Dec 1-11 Dec 16

2 Jan 2-13 Jan 15

3 Jan 15-Feb 5 Feb 11

4 Feb 18- March 4 March 5

Dates TBD: SkillsUSA/Independent Project, Audit, Netiquette
Presentation, Branding Guidelines

LATE WORK POLICY
Summative Projects:  Projects submit ted 1-3 days late wi l l  be pena l ized

10%.  Projects must be submit ted wi th in 3 days of  the due date or the

student may lose tota l  credi t .  Rev is ions may be offered on projects

submit ted on t ime i f  t ime a l lows and the s i tuat ion warrants i t .  

Formative Assignments:  Un l imi ted retakes and rev is ions on qu izzes,

ass ignments ,  and c lasswork unt i l  the last  date of  the un i t  or  project .  No

format ive ass ignments wi l l  be accepted after  the last  date of  the un i t  or

project .

Final  Exam: No late work wi l l  be accepted.

PROJECT DATESPROJECT DATESPROJECT DATES
Subject to Change! 


